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Our  Magaz ines

what does our brand stand for?
Design standards your advertising deserves.  
Our newsstand-quality magazines are the most engaging in the industry.  
Travel planners read them and keep them to refer to frequently. 

Strategic partnerships that build influence.  We have 
exclusive publishing arrangements with The Group Travel Family, Travel 
South USA, Travel Alliance Partners, and Grand Central USA to name a 
few.  We are also a longtime corporate sponsor of Tourism Cares.  

Content you can count on.  Our writers and editors travel 
America and the world.  We don’t use canned publicity and we don’t sell 
editorial.  Because our readers trust us, your advertising sets you apart. 

The vision to pioneer new markets.  In addition to offering 
access to the next generation of travel planners in The Group Travel 
Leader, we pioneered the industry’s only magazines for bank, chamber, 
alumni and faith-based group travel programs.  As a result, Select Traveler 
and Going On Faith dominate their markets.

Conferences that close the loop.  Our relationship with the 
Group Travel Family means only we offer you co-branded events so you 
can meet face-to-face with your target audiences.  No other publishing 
company offers such a powerful combination of media- and event-based 
marketing opportunities.



Our  Magaz ines  and  S pec ia l  I s sues

Our industry publishing partnerships 

speak for themselves
We can produce 

one for your 
state or region!

We offer turnkey custom 
publishing partnerships like 
these to travel regions and 
organizations.  We do all the 
work.  We create an editorial 
outline with the partner, sell all 
advertising, produce superb 
graphics and print overruns 
for the partner organization 
that can be used in marketing 
programs for an entire year.

Call today to see how easily 
we can do one for you! 

(888) 253-0455 Grand Central USA 
Tour Planner

We publish Grand Central USA’s 
annual group planner which runs 
in the March issue of The Group 
Travel Leader. Print overruns are 

used at their trade shows  
and events.

Travel South  
Tour Planner 

For 21 years, we have published 
Travel South USA’s official 

group planner, which runs in 
the January issue of The Group 
Travel Leader. Print overruns are 

used as their fulfillment piece 
domestically and overseas.

TRAVEL ALLIANCE 
PARTNERS (TAP) 

We publish the TAP annual 
group travel planner in both the 
November/December issues of 
The Group Travel Leader and 

Select Traveler magazines. Print 
overruns are used at trade shows.

p u b l i s h e d  b y  t h e  g r o u p  t r a v e l  l e a d e r

TAP
into yourtravel alliance Partners 

t r a v e l  g u i d e

Myrtle beach 
holiday guide

We publish Myrtle Beach’s 
annual holiday travel guide which 
is polybagged with the February 

issue of The Group Travel 
Leader. Print overruns are used 
by Myrtle Beach CVB at trade 

shows and events.

proud partners of



Advertise with us online!
grouptravelleader.com           goingonfaith.com         selecttraveler.com

website Banner Ads
You can purchase a Banner Ad on any of our three websites 

for 3, 6, 9 or 12 months. 

LEADERBOARD		  980 x 90 pixels 

SIDE BANNER			  250 x 250 pixels

Digital Edition Sponsorships

Online Digital Edition Sponsorship includes the following:

• A 600 x 100 pixel Leaderbord ad in our Digital Edition E-newsletter

• Belly band ad on online digital edition cover

E-newsletter banner ads
LEADERBOARD		  600 x 100 pixels 

SIDE BANNER			  200 x 200 pixels

DEDICATED E-BLAST
We can email your customized HTML email promotion to all of our 
niche markets. Target any specific buyer group with your sales message. 

More than 18,000 active travel groups are waiting to hear from you!  

pop-up banner ad
You can purchase a Pop Up Ad that appears once every 12 hours when 
a person clicks on our website by sending us a 640 x 480 pixel ad. 

Video Hub Sponsorship
• A 250 x 250 pixel pre-roll slide before every video

• A 640 x 360 pixel video

• Phone and website information

e-newsletter Sponsored article
You can purchase a sponsored e-newsletter article post by sending us 
four photos and up to 400 words about a featured tour or product. 
Your article will also be featured on our website.

LET US CREATE A CUSTOMIZED PRINT 
AND ONLINE CAMPAIGN FOR YOU! 



R eadersh i p  E vents

host qualified travel planners in your destination

call: 888-253-0455 for detailed information and rates 

Host qualified travel planners in your destination by working with us on one 

of our popular readership events!  Numerous destinations have already 

hosted our exciting OnSite fam tours or intimate FaceTime events.  We 

promote each event, invite our readers, assist you with planning and 

attend the event to produce editorial coverage, social media buzz and 

lasting publicity.

An OnSite Fam Event offers a year’s worth of publicity in print and online.  

These events are designed to unite your industry or members in an 

overall effort that produces excitement leading up to, during and after the 

event. Your exposure lasts for months and yields massive media results 

from onsite interaction with travel planners who attend.

FaceTime events offer a host exclusive access to a group of travel 

planners in the city of their choice.  This event combines social interaction 

with a brief workshop offered by our executive staff and draws several 

dozen travel planners on average.  As host, your destination meets with 

these planners at a reception and then addresses them as part of the 

workshop presentation.  You receive profiles on all planner attendees. 

Let us design a readership event for you today!

10 GROUP

Join Us for a Trip To GeorGia in march

A
re you looking to expand your 
knowledge of Georgia’s travel 
destinations and have a great time 
doing it? Do you have a few days to 
see the state firsthand in March? 

Would you like to spend a few days with 
executive staff of The Group Travel Leader 
magazine while you’re at it? 

If so, we have just the opportunity for you.
The Tourism Division of the Georgia 

Department of Economic Development is 
inviting up to 20 of our travel planner readers 
to enjoy a four-day site inspection trip in its 
Presidential Pathways region March 13-16. 
Qualified travel planners will be guests of 
the Georgia tourism staff and will enjoy a 
self-guided tour in Atlanta and escorted travel 
to parts of the state’s Presidential Pathways 
region featuring LaGrange, Warm Springs 
and Columbus.

And once you get to Atlanta, all your 
expenses are covered.

“Join The Group Travel Leader’s execu-
tive editor, Brian Jewell, and Kelly Tyner, our 
director of marketing and sales, for this fun 
and educational site inspection trip in and 
around Georgia’s scenic Presidential Pathways 
region,” said publisher Mac Lacy. “Brian and 
Kelly will accompany our Georgia hosts on 
this trip and will be sharing their travel experi-
ences with everyone in attendance.

“Brian and Kelly will be highlighting their trips as they go through our 
social media department, and Brian will write a feature-length article on 
this tour for publication in The Group Travel Leader magazine,” said Lacy. 
“Tour participants will have the opportunity to share their impressions and 
experiences about Georgia with our staff and meet some wonderful hosts 
from the state. It’s going to be a lot of fun for everyone involved.”

Tour highlights include downtown sightseeing passes for Atlanta’s 
world-class attractions like the World of Coke, the Georgia Aquarium and 
Olympic Park; LaGrange’s Antiquities Tour and Biblical Meal Experience, 
and Hills and Dales, and Bellevue Plantation tours; President Roosevelt’s 
Little White House in Warm Springs; the National Infantry Museum 
and Soldier Center, the National Civil War Museum, and whitewater 
course and zip-line viewing in scenic Columbus; and the Rock Ranch, an 

acclaimed retreat built by Chick fil-A founder S. Truett Cathy.
This official readership event is for planners only; sorry, but spouses 

may not attend. All accommodations, sightseeing, transportation and meals 
are included once participants arrive in Atlanta. No travel expenses to and 
from Atlanta will be reimbursed.

This readership event and site inspection tour is limited to 20 qualified 
travel planners. Participants will complete a brief travel profile that will 
be used by Georgia tourism staff to select attendees.

Registration for this complimentary site inspection trip in Georgia 
closes December 15, so don’t delay. 

To submit your travel profile and request a spot on this exciting trip, go 
to www.grouptravelleader.com/georgiafam and fill out your profile online. 
To inquire by phone or to ask a question, call us toll-free at 888-253-0455 
and ask for Kelly.

Photos courtesy GDED

GeorGia hiGhliGhts, clockwise from top: 
atlanta’s centennial olympic park; world of 
coca-cola in atlanta; raftinG in columbus; 
the “little white house” in warm sprinGs.

WITH THE GROUP TRAVEL LEADER

readership events

f A C E    I M E
ColumbusLaGrange Warm Springs

ITINERARY
Arrive in Atlanta by Sunday evening, March 13  |  Depart Atlanta after 4 pm on Wednesday, March 16

MONDAY, MARCH 14

Start by taking in the best of Atlanta. Then head just south for LaGrange’s Antiquities Tour, including a Biblical Meal Experience that brings

ancient history to life. Wrap up with a scenic walk through the Georgian-Italian Hills & Dales Estate and historic Bellevue Plantation.

TUESDAY, MARCH 15

Hit the road for the Warm Springs Visitor Center and an opportunity to meet the local tourism industry at a Breakfast Social/Meeting. 

Tour FDR’s legendary Little White House, where he dreamed up the country’s iconic New Deal programs. Conclude the day by rolling on to Columbus.

WEDNESDAY, MARCH 16

Check out the Columbus Historic riverfront for a peek at the largest urban whitewater course in the world and top it o�  by taking in the

city’s impressive military past. Then roll up your sleeves for an authentic look at the Rock Ranch complete with a farm fresh lunch.

Georgia Tourism invites you to join us on our fantastic Spring FAM highlighting:

ATLANTA    |    LAGRANGE    |    WARM SPRINGS    |    COLUMBUS

MONDAY, MARCH 14 - WEDNESDAY, MARCH 16

Four cities. Three days. One unforgettable FAM.

Visit www.grouptravelleader.com/georgiafam if interested in attending. Limited to the fi rst 20 tour operators.
*Itinerary is subject to change 

We look forward to welcoming you to Georgia.



The Heartlands 

The South

Northeast/
Mid-Atlantic

The Southwest 

2017 Editorial Calendar 

(888) 253-0455           g o i n g o n fa i t h . c o m 

WINTER

SPRING

SUMMER

FALL

Winshape Center
Mt. Berry, GA 

Beach 
Destinations 

Religious 
Attractions 

Maryland Green Bay, WI 

Old Mission San Luis 
Rey, Oceanside, CA

Music 
Destinations

TheaterTexasThe Smokies, TN

Sophia Retreat & Event 
Center, Dolores, CO 

Historic 
Destinations

Museums Mississippi Northern Indiana

Marywood Retreat 
Center, St. Johns, FL 

Waterfront 
Destinations

Christmas Ohio Lancaster, PA

		c  ity	 state	 special	T ravel	R etreat	SPE CIAL	  
	I ssue	 feature	 feature	 interest	S top	 venue Feature	SE CTION	

• Industry Update          • Travel Tips          • Conference Connection         • Holy Land & the Worldin every issue:



Reader Profile  
Going On Faith is the national magazine for faith-
based planners and serves as the official magazine 
of the Going On Faith Conference. It is mailed four 
times a year to more than 6,500 qualified travel 
directors for churches, synagogues and other 
religious groups and to tour operators who serve 
this market. These religious travel programs serve 
youth, boomer and mature adult groups.

Inserts 
Your preprinted inserts can be polybagged with 
Going On Faith and mailed for as little as $7,000 net. 
Regional buys are also available. Call for a quote.

Conference
For information on our annual conference, go to 
www.gofconference.com.

CONTACT US 
888.253.0455 
Kelly@grouptravelleader.com  
Stacey@grouptravelleader.com

Reader statistics
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Closing Dates

WINTER: Space: October 3 / Materials: October 7 

SPRING: Space: January 2 / Materials: January 6 

SUMMER: Space: April 3 / Materials: April 7 

FALL: Space: July 3 / Materials: July 7

Gross Advertising Rates
	 1X	 Annual Contract (4 ads)

Full Page, Color	 2,310		 7,600 total *

2/3 Page, Color	 1,785		 5,900 total *

Half Page, Color	 1,470		 4,800 total *

1/3 Page, Color	 1,040		 3,400 total *

1/6 Page, Color	 685		 2,200 total *

 

For Ad Dimensions and Specs See Back Cover

*an 18% total savings 
over standard pricing



2017 Editorial Calendar

(888) 253-0455        s e l e c t t r av e l e r . c o m

JANUARY 
FEBRUARY

MARCH 
APRIL

MAY 
JUNE

JULY 
AUGUST

SEPTEMBER 
OCTOBER

NOVEMBER 
DECEMBER

Route 66 
Conference 

Preview
BeachesSan FranciscoBardstown, KY ArkansasCulinary

The South 
(AL, AR, FL, GA, KY, LA, MS,  

NC, SC, TN, VA, WV) 

Conference 
Coverage

PresidentsBaltimore Columbus, OHIndianaExperiential 

The Midwest
(IA, IL, IN, KS, MI, MN, MO, NE, OH, WI) 

Market UpdateTourist TrailsDallas Metro
Auburn/Cayuga 

Co., NY 
Pennsylvania 

Dream 
Destinations

Museums
Marquee
Directory

FestivalsDenverMacon, GA The Carolinas 
Theater & 

Entertainment

Cruising
Conference City 

Showcase
Scenic LandscapesSeattle St. Charles, MOWisconsinArts & Culture

TAP Special Section
Readers’  

Top Destinations
LuxuryTwin CitiesMonterey, CAAlabamaTrending in Travel

			S   tate/Regional	 City	B ig City	W e're	S pecial	 Conference	
	I ssue	T heme	F eature	F eature	F eature	K nown For: 	S ection	 Content



Reader Profile 
Select Traveler is the national magazine 
for travel planners for banks, chambers of 
commerce and alumni associations, and 
serves as the official magazine of the Select 
Traveler Conference.  It is mailed six times a 
year to more than 5,000 travel planners for 
these upscale groups, including 400 tour 
operators who serve this market. These 
affluent travel programs deliver members 
who travel as much as 6-8 times per year.

Closing Dates 
SPACE: 1st of month prior 
MATERIALS: 5th of month prior

Inserts 
Your preprinted inserts can be 
polybagged with Select Traveler and 
mailed for as little as $7,000 net.

Conference
For more information on our annual 
conference, call 800-628-0993.

CONTACT US 
888.253.0455 
Kelly@grouptravelleader.com 
Stacey@grouptravelleader.com

domestic
AUSTIN, TX 

CHARLESTON, SC

ALASKA

WASHINGTON D.C.

KENTUCKY DERBY

new york

international
CHINA 

CUBA

DUBAI

CROATIA

JAPAN

south africa

italy

Popular Alumni Destinations

98%

93%

88%

80%

60%

55%

Offer 
theater trips

travel 
internationally

TRAVEL WITH
boomers

offer 
GAMING TRIPS

offer 
shopping trips

take cruises

Bank Travel Programs

38%

56%

78%

89%

78%

have travelers 
ages 21–29

have travelers 
ages 40–49

have travelers 
ages 50–59

Have travelers 
ages 60 and older

have travelers 
ages 30–39

Chamber Travel Age Groups

Gross Advertising Rates

	 6X	 3X	 1X

Full Page, Color	 2,775	 2,925	 3,075

2/3 Page, Color	 2,265	 2,385	 2,505

Half Page, Color	 1,920	 2,010	 2,100

1/3 Page, Color	 1,390	 1,460	 1,530

1/6 Page, Color	 890	 940	 990

LET US CREATE A CUSTOMIZED PRINT 
AND ONLINE CAMPAIGN FOR YOU!

For Ad Dimensions and Specs See Back Cover
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2017 Editorial Calendar

Attractions
Travel South 
Tour Planner

Theme Hotels/
Resorts

Billings, MTOhioNew England
Spring 

Destinations

CVB FeatureThe DakotasMuseum GuideMississippi DeltaWashingtonNew York
Music & 

Entertainment

HotelsGrand Central USA 
(AR, KS, MO, OK)

Handcrafted 
Experiences

Providence, RITexasKentuckyFood & Spirits

Restaurants
Louisiana &

Native American
Shopping GuideHuntsville, ALPennsylvaniaCalifornia Student Travel

CVB Feature
The Carolinas 

& Georgia
Western HeritageKansas City, KS

Canadian 
Maritimes

VirginiaHistory & Heritage

Attractions
New York City &             

West Virginia
Theater GuideSt. Joseph, MOTennesseeMississippiAmericana

CVB FeatureOklahomaTrain Trips GuideAlbany, NYSouth CarolinaWisconsinFall Destinations

Hotels
Buyer’s Guide 

Directory
Colonial 

Destinations
Boise, IDUtahMarylandArts & Culture

Receptive 
Operators

America’s Heartland
(IL, IN, IA, MI, MN, MO, OH, WI)

Beaches & 
Seashores

Philadelphia, PAMontanaArizona
Outdoor 

Adventure

Tradeshow Prep
TAP Special 

Section 
Gaming GuideCharlotte, NCNebraskaIllinois

International 
Travel

JANUARY

FEBRUARY

MARCH

APRIL

MAY

JUNE

JULY 
AUGUST

SEPTEMBER

OCTOBER

NOVEMBER 
DECEMBER

			S   tate	D estination	D estination	T ravel	S pecial	
	I ssue	T heme	S potlight	F eature	F eature	S top	S ection	E ducation



10.....

Reader Profile 
Over the past 25 years, we have 
built the group travel industry’s most 
respected readership, one that 
ranges from America’s largest travel 
companies to emerging groups 
created every day.  Our combined 
print and digital readership for travel 
planners tops 28,000. Our readers 
include:  

• Group Travel Family member 
travel planners

• Members of NTA, ABA, UMA, 

   USTOA, OMCA and SYTA

• Boomer-aged travel groups

• Smaller, special interest groups

• Outdoor adventure groups

• Automobile & Motorcycle clubs  

• Youth and student groups

• Golf travel groups  

• Culinary travel groups 

• Travel Agents

Gross Advertising Rates

	 10X	 5X	 3X	 1X

Full Page, Color	 3,980	 4,180	 4,380	 4,580

2/3 Page, Color	 3,000	 3,200	 3,400	 3,600

Half Page, Color	 2,500	 2,650	 2,800	 2,950

1/3 Page, Color	 1,525	 1,650	 1,775	 1,900

1/6 Page, Color	 990	 1,090	 1,190	 1,290

LET US CREATE A CUSTOMIZED PRINT 
AND ONLINE CAMPAIGN FOR YOU!

For Ad Dimensions and Specs See Back Cover

GROUP
TRAVEL LEADER

THE

Closing Dates 
SPACE: 1st of month prior 
MATERIALS: 5th of month prior

Inserts/Custom printing 
Your preprinted inserts can be polybagged  
with The Group Travel Leader and mailed  
for as little as $10,000 net. Regional buys  
are also available. Call for a quote.

CONTACT US 
888.253.0455 
Kelly@grouptravelleader.com  
Stacey@grouptravelleader.com
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AD REQUIREMENTS

File	 PDF x1a created with Adobe Distiller
formats	 Illustrator or Freehand (CMYK) eps
	 Photoshop (CMYK) eps, tiff or psd
	 InDesign

Color	 CMYK 	 Resolution	 300 dpi

	 IMPORTANT: Be certain that all PMS and RGB colors 
have been converted to process color in all files. Ads 
received with unacceptable colors will be converted by our 
production staff. This conversion may change the color 
appearance.

Linescreen	 All of our publications are printed at 150 lines per 
inch.

Graphics	 PDF x1a created with Adobe Distiller
	 EPS files
	 TIFF files

Fonts	 All fonts converted to paths, outlines, boxes or 
embedded.

	 Include all Truetype fonts used. 
	 Include all Post Script fonts used.
	 Include all Adobe Multiple Master fonts used.
	 (Include all printer and screen fonts.)

Sending Ad	 To submit your ad, you may share a PDF via Dropbox 
or other file sharing progarm or you may email it to 
one of the following addresses: 

production@grouptravelleader.com 
production@selecttraveler.com 
production@goingonfaith.com

Deadlines:	
All materials are due by the 5th of the month prior to the issue 
date.
 

The Group Travel Leader

select traveler

Going On Faith

(888) 253-0455     grouptravelleader.com

kelly@grouptravelleader.com or stacey@grouptravelleader.com

Ad Size	 Standard	 Trim Size	 Bleed

Full Page	 7.5˝ X 9.25˝	 9˝ X 10.875˝	 9.25˝ X 11.125˝

2/3 Page	 5" X 9.25˝	 5.675˝ X 10.875˝	 5.925˝ X 11.125˝

Half Page Vertical	 3.9" X 9.25˝	 4.575˝ X 10.875˝	 4.825˝ X 11.125˝

Half Page Horiz.	 8˝ X 4.5˝	 9˝ X 5.3438˝	 9.25˝ X 5.5938˝

1/3 Page Vertical	 2.5˝ X 9.25˝	 3.175˝ X10.875˝	 3.425" X 11.125˝

1/3 Page Square	 5˝ X 4.5˝

1/6 Page	 2.5˝ X 4.5˝

Full Page
7.5˝ X 9.25˝

Full Page Bleed
9.25˝ X 11.125˝

2/3 Page
5˝ X 9.25˝

2/3 Page Bleed
5.925˝ X 11.125˝ 

Vertical 
1/3 Page

2.5˝ 
X

9.25˝

Vertical 
1/3 Bleed
3.425˝ X 
11.125˝

1/6 Page
2.5˝ X 4.5˝

1/3 Page
5˝ X 4.5˝

Half Page 
Vertical Std.  
3.9˝ X 9.25˝

Bleed  
4.825˝X 11.125˝

Half Page Horizontal
Standard 8˝ X 4.5˝

Bleed 9.25˝ X 5.5938˝

Ad Dimensions


